(i 't L HETHEL

( Uihid® M AR f[dbRT Addoe U uligior )

qTepiTeR TOTETE [ART=T 7Tell §cTehelleh TEqEe GeaTaT T 79l T JHEIE 97 7T 49 TEATAT Algell STHEEATE @RISTIT
B AT GIT G HUF & | HETHER] [epl TeH AT FARATHl [THTHIAT FTlTe T~ Faeedl HEcaqul T qHA
YT AU & | T TRYETHT HRTH A1 W TATET T 19 TF Fe7aT df9eg T Sg9der I FelIe T =i aaare ey
gferesrT (IEDI), arararer @aearaT gfqeerd (IEM) @1 <k ATaISTraT TacaRi=ie! Farsrarar 2088 dfaw § & < Toaae
FTH ST FAATT [AhTT Gl GRIET F=eTT TRAT | HETqeS JIplaes SO & [ Gatasl GISTar T=iad I
GRTETTRr HITHHT [AvatasT ST Higdl? g & U@ 947 | I TRTE0HAT Geqrieedls @<l diddl Hecd T FTImTd,
FRTATIETE [T FTHT FIE FIEH, AFTITHRAT FTIR [T G T ETHT FIEH, AleA, HIGTHT Gei7 397 [epient, Gepra= =l
Y91 frepTerd GERAT T ST TRTSTEHT (44T | 18 Gk FRTTvAT FEariieears AT~ THeaT f{arsie Ter 291 faeprer sy
FHT TRISTHT 4T | T FHAT GRTMSIEsare vl digare g fd ¥ g 90 Pofl IEF W97 fTebred garg quar f74r |

[ Fooll axq gonrs AdwoEh URIIOT

FAGT T&] IAEAH Fd JIHT FaHEEwR AT
Aialg T R a5 AR T GeTH TATST Sevdel
HETHEH! FAT F& [qepr afaferr Fe=ar 084 #aR o
TAsfg EEAFal fesied qar @ & Sl a%q gaTs
TEIFAT FRTETTT FATA AT | 084 T 9 TAEH Forere g
Ih RIS SAeARRHT SHT Arar Sl @ T B )
b reTeroTHT FEHRiEwars fta= S a%q gA1s T4 GBhRaT
ARRTTER A AT [ STEEr Tegd T T AT fEepre g | Ih WNTEOHT SN A& JATETHl

TR 2T T (bt TRl T Uiedll SR0Tehl TeTarordT e (ﬁ m FARATETH FEAHTA TEHl 3, |

FrarErr T.fa 7 fera thfaser afeer agseeda Fedrr g
fa. ®r qu ST gfeen

Patch Work @verefi gfiretor EELil JITETET
ST Rfegwaar ggwifiaT ggarfrar  fgar
faeelt F1e =T demET gEwTEr FTIHIAT T HETHEHT
yEwE ®H AR FamEd | g Yom 9 e
AT, &Y /%% THEHT HT T(SESHT W mm
WOET HEd qfeadd : -
gaar qar afyes SN
Outware, The market for knitted afera sfradr @
tops JTEATRl I FEHTNT
fafay TER T |

~




[

Patch Work Jddeell ufdrgror

iTsT aEqe! [esred e T & Ud Mg
T ICAEHA T FEH TS Feva TF HeTHaH! i aw]
forerer wfAfaeer FreT 208y wiar 3¢ 2fg O v TR
g&qpel festred qdr ferer™ &wHT Patch Work dT9 g
IeTETOT FEATAT AT | R0%Y, HGR R, M1 TARHT TR
I<h GRTETITRT URATHT HETHEd Al a%] [derd AfAfdeh
qarafa SfiHdr TATET FTS FARTET FLIAAR FbTaT
qEd IRTEUET Heaqu 719 ¥ A9 g aie T |
A SrFA Heslw HIdeath Ted TUH St TRTEIH
AT A& IARTHT FAOH 0 AT ITH AqHAEHH
Tewirar e faar | uftterorr HHAT GewniEears &aw
FR, 9 dle, dredl H¥R, 9 Bleg? ST&l FiasTed aEaaHT
qrpveE fewres w@r faarg = A9 faewrguer v a9
gRTETITETe Nl Patch Work Sware=dl €19 wfwaig 9
TS Falad a& e qdT fesied faera T q&09 g

LT TRUHT T |

RO Ndh WENIEGE tesilodd ool Terse

| SiaTel WReateTon Jgenforar |

AT ¥ SATATHATS U] AT, ARicqd a9 arrsa
TeeredT fafre aifafafy qor o= STHERT R 38 AqwAT
AT, AiEhidd TF AaANas T [ahd RS Ieedqel
SIS =¥ 9 e, ST ASTEATard T gl qh
AT | I AAITH STIAHT FeAT, TEHT, T8 qed, ST,
gtatg AT o= fafae STHHEs =qa TS (927 | Tareied
ST ATSTGATATHRT AR THT I<h Tl T HacqaH
T=F TE AUTCAT JRIARIRIES, SATATAT TaTITehTel AvTae Feafeerd
I HeTATaEeH IUteata el e | A1 sEEeHr Aeqed
<k e ST ITSIgararger (At »f1 qreriy HefrarTe
RIS FHRT TEAWT T TATSS HETHEH! FASTAH &A1

HUH T S U TGS ATHATHATE IURARIT a%&q adT
IEHE Fig W5 AIAR AMGF TaaaAar a1 T qUeT
AT | ITh ATATHT HelcHd HAlTSTeh HIATART Al AT STAb!
1A T |7 AT Ferarad =7 feaare! araredr Hercaadh
He, Seed X fafag geemeAr faa=mr T woar faar |
Cool Japan ATH [GSUHI ITh HATHT HETHHH] EEAHAT
festren qar faera Frgare TuR TRUET fesgaewed! yeemr
THHT AT I b2l Product Counseling FFHHATE
STTATAIST @I ATl ABT (HTTehepl [HATSITRN e feste
HETHIH Jeeddle IcAliad exabaldl a&des Jael
TRTeRT BT | SR REET YS9 HAAIEAERAE ST HaTe
FIHAT HETHH T BEARAT (SN AT (b brzebleliy. B

feguer ot |

| ficol Bic IR Aot Jgenforar |

AT BEIheAT F&] IATEA T ATAAHT FAT ITH
FAAHEEATs EXdhal q&qhl ICATEH IS, SAaHIIE AT
TAT TATTHI AT T TR IRAT FET AR T
A faeprs FeTeT AT T4 SSREH T 98 96 (a6
T 3¢2d PlanNet Finance, W& 2¥qehell HeTdel ¥ Higel
ITAT WErEH Jate (FWEAN) & &gch |ehaardr SME
link T IRASHT T &5 ATH B | T RIS
fEel qUHT HicleheT, TRHAT T4 =4l TR TEATHT FeAi §00 AT
i IcdTaeh, I TIT ATATAEEATS HAFANIE ATSTHT, ITATaT
ST, TR0 AT AT FFIT TRTEAT F& T T bl
T | IRTAIIHTT FEARTEs AT-3TEAl T qieaeT,
FAXAMEATAHT ATIARH TR TRUHT FaATIE Areiee (Business
\Plan) HAHT IBT SERTH Felals ek T TRTH B |

o N

IATSTATR] d&d AqET drehar, GRAAr T =&l R
TEATHT TIFAT ATAETH] TTAT qAT ARIAT IJTHT
FAAAEEATS ATHAT FCATGACEH AR TeGHT ATNT FFATH
R T (HTThaiesdT gcael e [aerd TRIsH
TET faeedl BT SATIR HATHT FEaThTar TRISAT | AR
TEAFT 2T ATATTERT AR faeel 9TeTdT Q084 91T q
af@ 94 (|7 005 fedwr 9% 3f@ 30 qifv@) AT
g ITh HATHT Y, ST a&dbell ST ATATAEEH] FEATHTAT
TSI 9T | HAT FEHTTaTe! HeAT FeAnesdrs Corporate
Identity, Branding, @1&%{s§, Color forecasting &
Fashion Trend T9T 9RAAT, aiqeem I IR &A1 feaired
AR F | )




\.

— TR c—

uIsAc Wl IGTecHS (€Y e
forromacti, 206y

YIEHT B ITeea T, R03Y AT Felae T
AT AUH, TEHS FH ATEAT UA, R09% H TH &
FATTRT T |

q. JR¥@ ot I URF : (9) AT FEwEsH AW
MEHe &Y ATLIT (S Fe) T, 054 & T |

() AT MIATECAr R0%Y WIE ¥ e TRAT HUH!
AT G |

2. UIsdic Wl IfGreel forRiondctl, 2038 o forRior
b AT JNEleT:

grgse & Aeeed fAEATEed, 03y @ fEw @ @6

Q) SUIH (¥) #T U () AT &b T=E A1@ 9AT AT
TArTeaT WY 9w Teae%ebl 9gl ToT9 o Sqard=T A
H 9TeF REUHT B |

() IUTIH (X) T FeT @TIBN IJAMAH (4) RGTHT
B (W) IUWIAR () FEITHST atafaT aft wgde w
TR TRTIT AGbbl JIEHE ®H g9l JIsde Y
TR TRTSH THebebl HANGS RO SETE T 3T AT
U TAfTer & HieTT TAThLurRl AT se@red fquar T
FIATATA AFT THITHERT TAHL TR fofg AT HTSHE
®H TAE T G |

31.d 208§Y/6& AT B ISIXAAT HEDI
IRRA A uRadoizx

AR AT TR ATaTe 9397 el g7 AT aecqel
i IS T (T 19 &, 00| (JIFHAT 5, 4001) T
TS & I F&IAT . YOOI (AMHHT & 400! ) FaT T&X
AN | AR PR HEgd AN HIa%(es, hadide qar
Heqd oA ARl Jord g1 ATeaeiee ¥ Ir=er

THITFTHT el (MRl a7 ToRT g WIeaaedg el ar
TR A B |
wicel Adr Yo : §) AT FASHN T AqIE

N O

YA 9 Y [Gaell AWRare 99/ 9ded died aiq
Sk U 9T AT T AT 9ok g A9d S
THE | %) SUGHT (§) FHNAH ISITH GIIA FaT ek
UF, Y043 T AT A=aid =l a9 ud faframesr sfawsar
el 9UeA YegH ARl HUHT @9 T aree |

U THHPT 40 YT THH (IR ATT FfaaT Fwereal
FEAT T Y AATTITH IHH ATRAT TeMEAE HEIHAT G

T 9133 |
(3) JUSHT () FHITHH HIUHl @ IRIE qIaA
faFre deel FeTerl IeEEaTe TRIST I7g |

21 FARIGIONR B O - YITE [FTebrert Tarim,
T TP HH=el, fqea forarersr qon fameraerr frere qon
FHAR, ol qoT TR GBI SR G GEATAT IR
URTIITT TAT FHARESH 98 s dbad § faF sRER
BN qIRATAE 0%, G et Tiestyepare ®gr T
ST Yegd Bl AINT ST TR |

®X hEazilc TRNIRKAI AUD Adebldl JAddcE!
cgazen : faraHr isd @R hgdle AN ¥ e
U TERIAT AT GAT T STl el e T T FT
AN AT e SRATT GHT 084 AT 91T HEATA T
FERTTAT ATANTATS BT TERIAT AT & AT TERITH
AT MEGAT AR AT G AT TR bFIH ShHT
FHT IT FEaET AN & |




o 3foiglg @I Gaf e B, AU GIR.
151, SiRdrell, AU GIR Fronal gal : 77 aivreig &
TH, 043 FI THT Q0 I IJUGHT (}) AT Jeol@d FRIAR
TAT HA ATAG HIAT IAT I aTMdcd HUHT ATl
R0%Y AT U HATTGFHAT AT 9 HRIER TH T
TATDT AAIH AR HA ATWelfg FT, 99 TER, AT T
Sifearar faer g9 | SR AatataT 9fe Tar a9E FRErR
A AT FTiaebargerl [ T¥RTaT a9 FFIO0 #%, S
AT TAT 99 TR THT qFA I A |

AR JU/IATATAS olldd AR—ADI, YD, &Aool
Jddotl fdAW razen :

FEHR UA, 0¥ 5 THISTHEAT W ATHAHT U, 045
1 THT 99 P JUSHT () THISTH Y TAT FEebTel FLdT
a1 G ATkl bl F&IT a1 Fool Firdd (e
YT THT THIRd @ GRIETFATE AUHI A @IILIETT
giqaaadl ATIRHAT A a9 0%3/0%% Bl A faarer 2
HIAT AT ATTFT 0%, AT GIT HATTIF FGar TEaT
T 9waT AATSHT AT foamor Jor TA S ¥ A H,
AT, ek, AT qIT 99 TR GE g | THA Fleen
feguerr srafafir afe T RIS Tedriens anfakafadr
fq RIS 97 IO &, SARATHT, T, Teb a1 99
ek THA AqA IR TIRAS; |

3TRIB! ;yon IR &< fdol JAda :

(@) TALF FIAAE YT Tl AT qU AT TR
U, 045 TIT AGHAT FATAT TATA BT STHITSTH ATTHT
AN AT ATIATE R0%¥ T TG HATTIFHAT T
AT TRl a7 TN ATTAT AT b2 AlaLehl AThel
R0%Y A HEW q AT Wehl HAH g9 IHAqad @
HIYUTERT R0%Y, AT ATH HITATTT AT [qEAT Al
TEIfeTeRT GTTehT 1Y Bl UTT FATSTTeRT TR el Af fHepraene
e T B T F9d v #ers At @ A
B T A ST TAT e THT AT G | =T =i
A Aid FRIARH el ATAAT GHA AMST S |

IR B olI9al A AT Jdl

. AITaTeR A g a%: a%q® AN Serd aHieTH
AUH T A F THIIT AT
() AT afer Hata TR A1 (@) A9 aTfeR
e T US| AANIT JSTTHT TR FIHT
JTGUHT, AT (77) T AT Teqed T AUH AT
Afted ST GaT fashl a1 ATqia a1 ITHANT e

aifT TfETeT |
AT SATfETh! Alchells ATY(d g FaT : &%) AAATHT
JEIATY TUH AR AITAHT HA ATINTE

PRIER, FAHIE ifAldged a1 HAAT STH A
gfafafa Fsuer AuTeraTtevET Afheare Argfa T
AT, @) AT FTHETE AZ TAT AT AR
AN T TR AThells THl a&q al
FATH AT |

AT ARPR, TRTSE HATATHT (TRITHAT FHa Al
laar 9T Afeh a1 AT qo97 9edd e e
At AN SR afthed TSRI T &g qar
4T |

QTaepep! e TedT AT FERIATHT TSI IT&T forshTee
T IR TRUH] AU T ATATSTATR] [ARTCEHT
& = a1 GERIAT FETT WHEH Tl AR
FIEATE TS @R AT IXAT AT O
THN AT GIH TR |

AT FIAT FHITH TITAAT AUHT [ aifefes
AAT FATAT AUHI IAMTATS [ah! TARA ol
qeTd 9T IedTtad FTHIA |

BT IS G brachl (ARINGHT I oMichare
IS IR TH G TIT ITHOHT FANT g
1T Teeft JERTETE IATEH g 5 Alel SANTArT
¥ [N At gtRAT FEiteE &1 SANTArs |9
FRIARHAT T TF GadT J&d T |

S fagd ATSTATRT AT AALTR I A
SIS, UAedE qIed AT Al FATSH JANT g
HATH Tl T IURTEATE e g 95 aTel
SANTETE AT T TTHT SIehfedeh ISl TG Hraale
T EHPT THAT T PFraehl T Ah(edh IoI TG
Faehl WIHITH] G grard dAladh A ATASTATR
FHHT fae faeprer famTert faeiea 3 faramrer drebent
gtRArT FHITH A IS | BRIERAT T
THT FadT IIE TRAS, |

T JAT WAT SYHESA TQLTAT IoqTad TRl
qfdepetr, faepel, aeq@del AT THERFT I+
EEAHATEHH] ATHT TR Gk (AT 8 (THRIIE
afey ered) "rhd fager fAerriT TewT a=ar areme
IATEH &1 TART 9UHT F=al JaT9HT favehl Jed
AT HT AT ST [TANTA ATebebl i
T MRt fRar fegqe |

(el a

(GIT - F9TeT IASTYA, 084 AT 3, AlAHIT %)




HTHRT @8 THUTT TRl g0

AT TR, AT Ao1ed faamrent fafq 205y #faw 9@
TMTH! IRITATE AT @ AT FHEIAT @Td THISH

T T, 08U HT THT 3¥ o STAAF HTqare g T
AT AT 9fd AT TA, 04 AT AHAEHAT FATAd FaTel
FAATHINAH AFHL AR AT ATAGE R0%Y AT ATE
T Afchel R0Y, AT HTAT q AT &bl HedHl 40 Fqeae @
HIYUMERT R0%Y HTH HATAHT ATAH [ICAT XA FEATAhT

qAaH THE wieaad

I TRPRA FANT/HTSAF FHIR TAT HHATAR

AT BT (IR TR FATH T T FE Wl AR FATAIT

FHEHT FFTTER 19 TRISH A9 IART a1ied. Jeredd

T 3T YA WETHEETATT Al WeHdl HUH g |

q. T ANTERIHT EH FBHER / FHANGEH IATH
qd T e 9T TR I, AdQe, I T I=A I
HTHEFR YATH TRHTHE FHHM & ¥K00|, YLK 0|,
Y950l T ¥YOl TATI |

CE: o M1 A e s M G I S B L e L -4
TH W T AT dfg IHEHATS BT qlg AR
qod T HEH W ATATAT FHASA T |

TqAT ek FHA TARA T FLAT FI0A AT ik FRATbH
FE ATTAT FHT TSNS LT Tk B |

foTaeT o TS ReHl AR gEfAd FIAA STHISTH BT

TEEEHT WO FEHT
e FrAEad T |
¥, e ST gHAT Hid faT % 9201 FAAH
SATAT AN T |
Y. MW TE AN ST SREUhT THEAT GHTETE!
ATRT SZEedTd T <8 Ao qerar= Arqdr qeafd
FAT TS AT T |
Ih AT IAHT A9 SART AT HETHY T
dT AT HETHUEEH qhale A9 IUN AT
HETHHHE AA 2 FAHAR S0 T 791 d€ g
HETATHT AT =] HE=s AT oMIT q7T IS
IR FiATaeed xder TIIH B |

3 Ih WA 084 AT FHST q TdsRE A0 &
AT geaHhoT HEEH

0% /5/R

FHIR/ FHATNETH ~ATH N Gy e |

EETHAT I ATFIIA IUHT 10 TGN afG AfheTS AT JarT T4 @ & | A
AT FIEE AR 4 G T F-E ghaty g T8 eR AT W WS 3 3
aqr T Y FE AR IO T Wisa vedr n ¢ g@9 9 | @ FEad €
YU T SHAAF AQAH TTHT & AT G |

EEIFAT @9 g T AW IAN AGEENET U GRS Srbw e gt
A AU AYEATS FA AT AT IANH FAANX AAFEHT QoA T g
Fffeute Td gEaw q@d gfaar ko T AvE @R @mEd s
FAERATAEEHT i et e | :

e
Ry

wErataa

(" A
HFAMIY FETheAl IAWT T
aey it oA

T EEqehell SANTHT [T Td Jeag
T IEI BT ZaISTH HepaTTRHAT ot
fqemeT EXTehaTdT W T E&deheAThHl
AT JAATETER] HEATATE T&T HebATTIX FEIh
JANT T qed |Efq Ted Aiear | o s
ATHTERT FATAFAAT ST I TUR! TE
FATSTeh, Aferd, e Ardaa ¥ hIaTeAe™ T
AT FeHT S, IARAR AT, AHAT IS T
Heel FAEN Ed AUH G | Sh 99 TSAae
HATTHT F&THT HepaTTIHT T g¥qehal SURT
ZAATIH! AATEIT [T Ta TAgaHT FednT
T SUET TRUH G |

\- J




P

N

OUTERWEAR
The market for flat knitted tops for women in the EU

This survey discusses the EU in general and the following
markets in particular: Germany, the United Kingdom,
France, Italy, Spain, The Netherlands and Belgium. It
provides information on consumption, production & trade
(market sizes and trends), trade channels for market entry,
prices, market access requirements and business practices
& sales promotion.

Report Summary

This CBI market survey discusses the following highlights
for the EU market for flat knitted tops for women:

During the period 2003-2007, consumption of flat
knitted tops for women increased by an annual 1.6% in
volume to 818 million tops and by 0.3% in value to * 18.3
billion, which indicates 5.0% lower average consumer
prices.

EU production of the product group reviewed
decreased by an annual 7.4% to almost ¢ 3.0 billion during
the period 2003-2007

The EU imported 1.46 billion knitted tops for women
at a value of almost * 8.9 billion in 2007, indicating an
average import price of * 6.07 per unit. The average import
price fell 15.5% in the period 2003-2007, caused by factors
like intensified price competition among suppliers and a
cheaper US dollar. Total imports increased, while
production for the EU market decreased, which indicates
that the import share in the slightly increasing consumer
market grew.

Germany remained by far the leading importer in
the product group under review, despite a fall in imports
of 8.3% in the period 2003-2007. The German import
share accounted for 24% in terms of value in 2007,
followed by France (17%) and the UK (15%).

The import share of developing countries (DCs) in
EU imports of flat knitted tops for women increased from
42% in 2003 to 47% in 2005 and levelled off in 2006 and
in 2007. Leading exporters to the EU were China (16%
of'total imports in 2007), Germany (9%), Bangladesh (8%)
and Hong Kong (7%), followed by Turkey, France and
DCs such as Cambodia, Indonesia and Thailand.

Generally, selling to importing wholesalers offers
the most advantages for starting and/or SME exporters.
However, it should be noted that several other potential
opportunities should be open to an exporter.

This survey aims to provide exporters of flat knitted tops
for women in DCs with product specific market information
related to gaining access to the EU market(s). By focusing
@ the EU market(s) for one product(group), this document

provides additional in-depth information, complementary
to the more general information and data provided in the
CBI market survey ‘The outerwear market in the EU’,
which can be downloaded from http://www.cbi.eu/
marketinfo.

Detailed information on the selected product (group) is
given in appendix A. This survey discusses the EU in
general and the following markets in particular: Germany,
United Kingdom, France, Italy, Spain, The Netherlands
and Belgium.

1 Market description: consumption and
production

Consumption

During the period 2003-2007, consumption of flat knitted

tops for women increased by an annual 1.6% in volume to

818 million tops and by 0.3% in value to * 18.3 billion.

General factors affecting the market for knitted tops for

women have been:

° More casual way of dressing. The trend in favor
of more casual and leisurewear implies the purchase of
more knitted garments, rather than woven garments;

° A polarization of the market, with an increased
distinction between up-market fashionable goods and
cheap imported products;

° There has been a general move towards lighter,
softer materials (mainly man-made fibres which look
and feel like cashmere and other hair) and with increased
emphasis on color; Knitwear is more comfortable than
woven apparel, because of stretch ability and its easy
care properties (wrinkle-free and no-ironing). The seven
major EU countries covered 80% of the total EU market.
Germany is still the largest market, despite a fall in
consumption during the period 2003-2005. Among the
major EU countries, growth in volume was stronger than
growth in value. Growth in the new EU member states
was higher than the average EU growth. Average
consumer prices were 5.0% lower in 2007 (¢ 22.32 per
unit) than in 2003 (» 23.50). This fall in prices was caused
by, amongst others:

° Growing concentration in retail and increased
competition from store brands as well as from non-
specialised retailers such as super- and hypermarkets;

° Increased imports from countries with lower
production costs.

/




Consumption of knitted tops for women by EU countries,
2003-2007, in volume and in value

( 2003 2005 2007 )
Country Millio . Millio . Millio .
nunits million nunits million nunits million
Germany 146 3,614 144 3,530 147 3,561
United Kingdom 107 2,951 118 2,984 121 3,029
Italy 93 2,530 97 2,611 R 2,617
France 97 2,352 R 2,357 101 2410
Spain o4 1,784 69 1,792 7 1,845
Netherlands 29 715 28 655 30 667
Belgium 18 489 20 538 21 541
Other EU countries (20) | 215 3,635 229 BIO7S 229 3,588
L Total EU 769 18,070 803 18,442 818 18,258 Y

Source: Derived from several sources

Purchases of flat knitted tops by women in 2007 consisted of
an estimated 35% jumpers, 25% cardigans and 40% sweaters
(in terms of volume). The main emerging trend in the period
under review was towards casual wear for the office and
leisurewear for home, which resulted for instance in increased
sales of sweaters. Average consumer prices in 2006 and in

2007 were around ¢ 24 for jumpers, ¢ 23 for cardigans and °

20 for sweaters, according to several sources.

In the EU, the overall growth of the women’s knitted tops

market increased about 2% during the first three quarters of

2008, which would take the year-total to about ¢ 18.6 billion.

Recent developments in the (global) financial markets make

forecasting for the coming years complicated. The

Clothesource reported recently (October 2008):

° Inflation began to recede in almost every clothing-
manufacturing country, as food and energy prices
started falling sharply, and many exporting countries
began seeing their currency’s long-term appreciation
reversing.

° Inventory tightening, credit shortages and nervous
lenders meant modest retail sale falls and created
serious crises for many suppliers around the world.
On the basis of rumours, such as banks’ refusal to
honour letters of credit, trading partners started the
cancelling of more orders in mid-stream, while suppliers
have begun tightening their policies on getting paid, to
the point of turning away reliable business.

Types of materials

Types of materials varied strongly across the EU member
states, but in all EU countries manmade fibres was the most
popular material. Man-made yarns used for knitted tops are
mostly made of staple fibres, mainly synthetics such as acrylic,

but there are also tops on the EU market made from viscose
or acetate filament fibres and even from synthetic filament.
Khnitted tops from yarns made of man-made fibres are not
subdivided by type of fibre, staple or filament. Particularly
in the UK, the market share of man-made fibres increased
in the review period, at the cost of wool and hair. Cotton
and other natural materials, like silk and linen stabilised.

Source: Internet, November, 2008
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HAT IEUTEAR YRFAHT IUMEIT HETAHTAES qdT HATHI
TeTiesdl WRIT Te Ih ALAThT qeaet o TEATg=T T
Tegrar fafag wfafafuary == 7@ FEFwer IremAlT g
TTSAT | S HAGIHT THATE GEETT T4 HIAATT TATTS 9T
A (et T4 i TR AT TS TSP [THTE AR
qUF TATSS g AT THE, TITAH] JATH T TeeTehl GRTEHT
TS TG HATATE Geafead ST TagaHT da1 I A& THHAT |
I ATFTHT | HEATHT Feqrad A1 (=aasg? .41 gH@ aldiy,
gfafe, FEaml S HAT ATATSAAT T4 AT T AT a7 aTe
A AT | T, AT FFaedl Iq HATH] GTHT ATeg qm
I BH TS FEAT M RO Ta7 GIAThl AT &bl [T |
HATH] FeANIeed qiasd, a1, S, arqHdl, GIHeE,
e, grekiaer e 9%, fafay seqear qur s fafa=
FEAFTH FEHTNTAT T&ebl (AT |

AT® HEAD, 00T ATATSAT

AT BEAFATHT T&] U ICAGAEEH! T UF [qeeTH adnas
TR YER T [T SR qor el yegT 9 A gedehr
ATHE FT (At THIAT EXqhdTehl TR Yegd qeaedr faiaeT
Tiafafaes Ferer TE ATTH T | TG FAAT TE FGEATGRT 670 Hel
UG AT AT AT ST e sl HUTIHT, qfexd, TR
TEAT Ud FIehids Heddl aeiesd Jae«l T faadr ek o
A YAgd Tedd e ATCH T | T9 HEAT AT FLTel fawraar
fafaer wercaa T 9ar. Hercd AT TREwE B |

AETRIT®! UBRIGET

1. The Iconography of Nepalese Buddhism US$ 10.00
2. Short Description of Gods & Goddesses US$ 03.00
3. Product Catalogue (8 Sheets per set) US$ 03.00
4. Artistic Heritage of Nepal US$ 10.00
5. Sacred Art of Nepal USS$ 30.00
(All price include mailing charges)
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E mail: han @ wlink.com.np
URL: www.nepalhandicraft.org.np
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